Allianz ()

NnoA Anuanuy, boarapus

[locmuzHamu 20guWHU UHBECMUUUOHHU pe3yAmamu npu
ynpaBaeHuemo Ha “3agorkumeneH yHUBepcaneH

neHcuoHeH poHg AAuaHu, Boazapusa” 3a nepuoga 20192.-2023z.

MocTUrHaTaTG HOMUHAIHA JOXOAHOCT'

CpenHoroauvuHa
2019 2020 2021 2022 2023 [LOXOOHOCT
6.75% 1.42% 5.33% -11.08% 9.20% 2.06%
CTaHAOPTHO OTKJIOHEHUEe
2019 2020 2021 2022 2023
2.20% 5.63% 3.40% 7.25% 3.94%
KoeduumenT Ha Lapn
2019 2020 2021 2022 2023
3.25 0.33 171 - 1.528

1 [laHHWTE 30 MOCTUIHATATA HOMUHAHA JOXOAHOCT 30 BCAKA NOPEAHA FOAMHA OT Nepuoaa u obLLo 3a NePUOAA CO OT OCHOBHO 3HAYEHME 3a
onpeaensHe HOPACTBAHETO HA CPEACTBATA MO UHAMBUAYASHUTE NAPTULM HQ OCUTYPEHUTE, O NMOKA3ATENNTE 30 PABHULLETO HO MHBECTULMOHEH PUCK,
U3PA3eHN Upe3 CTAOHAAPTHOTO OTK/IOHEHWNE HA IHEBHOTO M3MEHeHUe HO CTOMHOCTTA HA eMH Aan U KoebuumeHTa Ha LLapn, oTpasasar ctabunuteta
HO HOPACTBAHE HA I0XOAQ, PA3NPeAeiaH Mo NapTuaaTa. [ToCTUrHATATA HOMUHAIHA LOXOAHOCT 30 NeTroAULIHUS Nepuo e pe3ynTaT oT
€XKeHEBHOTO M3MEHEHME HO HETHATA CTOMHOCT HO OKTUBUTE HA GOHAA B MOCOKA HA YBEIMUEHME UM HOMOMIEHWE, KOETO MOXE A UMA TEHAEHUMS 30
Pa3MYeH nepuos oT Bpeme - CeAMULA, Mecel, Un roamHa. JlaHHUTe 30 HOMUHAHATA AOXOAHOCT MO roAUHM B TA6AMLATA rope ¢ 0dULMAIHO
onosecTeHn oT KommeuaTa 3a drHaHcos Haazop /KPH/. MocoueHaTa cpeaHa AOXOAHOCT € U3UMCIIeHA KATO CPeHO FreOMeTPUUHA HA LOXOAHOCTUTE,
30 BCAKA MOPEAHA FoAMHA OT NeTroAULIHUA nepuo. MHGopMaLmns 3a MeToAMKATA U GOPMYNTE, MO KOUTO CA U3UUCTI@HN HOMUHAIHATA AOXOAHOCT
30 BCAKA MOPEAHA FOMHA, CPENHATA AOXOAHOCT 3a NepUoad, KAKTO U MOKA3ATEMTE 30 PABHULLETO HO MHBECTULIMOHEH PUCK, MOXEe 10 HOMEePUTE Ha
aapec: https://www.allianz.bg/content/dam/onemarketing/cee/azbg/pod/vHBecTnumorHu-pesyntatu/noxonHoct/Metodika_2019.pdf
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MeceyHO M3MeHeHne HAO CTOMHOCTTA HA eAuH Ada1 Ha
3YMN®"Anuanuy bearapusa” 3a neTroauiieH nepuon
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2 MNocoyeHnTe pesynTaTn HAMAT Mo HEOBXOAUMOCT BPb3KA C 6baelun pe3ynTaTu. [JpyXecTBOTO He rapaHTUPA NOJIOXUTENHA JOXOAHOCT U CTOMHOCTTA
HO OA710BeTe MOXe Ad Ce NMOHMKU. JoMbIHUTENHO 06ACHEHME HO 3HAYEHMETO HA NMOKA3ATENNTE 30 AOXOAHOCT Y UHBECTULIMOHEH PUCK, U3MON3BAHMU
MPU OMOBECTABAHE HO MHBECTULMOHHWUTE PE3Y/ITATM HA MEHCUOHHUTE GOHAOBE, MOXe Aa HaMepuTe Ha aapec: http://www.fsc.bg/d.php?id=3184
NHdopMaLmMs 30 MHBECTULIMOHHATA MOJIMTUKA HA NMEHCUOHHUSA GOH[, KOKTO Y HO M3MEHEHUSATA B OCHOBHUTE LIESIU U OFPAHUYEHUS HO MHBECTULMOHHATA
LLeMHOCT, MOXe La HaMepuTe Ha aapec: https://www.allianz.bg/content/dam/onemarketing/cee/azbg/pod/npasunna-mu-nonmTmkn/MHBECTULMOHHM-
nonutuku/InvestmentPolicy_UPF_20190517.pdf
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